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irusainnsiggimimmwminASigimnaniiinyg (CSRD) IvRIruMnA{U TRu(gims
nngjHsinisligss levan §12023 ayigjmsmiummicnsisigsinisjonaaiy
AU sSiisimuygEnnmwmInifiiSigimnHiu (ESRS) 4 minwmin
AfSigiImnSupiagIig s U[fvvisaBaruanidudsmssanaminnmouisi
nmMnFju tRunsypuds yuanansiunmaAiuENBILMGAMAYW INWRSA[EA
GnprutRumsAnNGY LUGAIANSIIUR EU /jiSigimnaniiiny Due Diligence
(CS3D) gruumaAfimanAgaafSajAUENIF WA NUREVNSEIRG]ANNG SUANG
Maugw SusgrugrpIGim:RuU:mHIFnSIiri§usa) Rigmimni Suuiansmy
CHh IR

GRUMIMIMBNIENWUHRSMaAWYI(Uyghun)iufunigmisia (UFLPA) Tk
grumminsauiedys g 2022 msmmt‘.’mmsthﬁnﬁéémiummﬁamwut‘ﬁ@s%sm
Sﬁjljﬁjmjumlmn miiruéSminuvaiausynajsmu (meang Uyghur) a%
wisrubsy Higeii UFLPA uilfamiugamysméSminuniasingun yunwign
tsigﬁnusmsmﬁ yRanWwHIM0SIgRUMIvA) UFLPA m$SmRrUatnwaygin
NUAYUE TRWINGHIG:NFImsunuunagsgjsigruisimsrunigmiging® fd]
UMANMIHSINYMY UFLPA HIMOSISTMGRAUARIMRPFEM (UEaunna imwmind
uisAy imusiunmw SuAiRaumUAYIGHSIEMN URARNIMANIRHIS) a4
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mISHGMGFTARUANEI2023NWUISUSYWY

$274bn

151512023 i AaniNAmSAG{mA iyrjuGss 762
mEaNSHNIaRMISIIGMGFTgSufianianay

2

> LULsmGSannmLGmnnmmmms 36% i8S
mISIGMGFTjUIvRIfaniOnNA (U 274.4
MSANSHANI) UIUBAARMS (7.2% U 54.8
mennsinNI) SuuBmide (6.6% U 50.6
MSONSHANI)

» AgMMUGomamng 15 ﬁtﬁjsﬁmm GFT
fUAIU SﬁSUntﬂmﬁﬂSnt&m 2023 [‘WUJUmn
msLmnGcmmLumnn 1 msansgNiIbiA
aumIsiiom GFT Suiaj8uila 1.4% S
GFT tUAmH

> LULSﬁJnHmmGInSLS_jﬂHUJ yflins s
2024 lgutimunwmirgsiduigiuim N
gufimimng:gugl 20234

UISRUSIIGIGFTAQM
5gs15a1ufianiNARiEI2023

china [N s274.4bn
Italy - $54.8bn
Bangladesh [JJJ] $50.6bn

Germany - $45.1bn
France . $35.1bn
India [l] $24.0bn
Netherlands [J] $22.3bn
Turkiye l $22.2bn
Spain JJ] $20.5bn
Poland [J] $16.6bn
Indonesia I $15.6bn
Pakistan I $12.7bn
USA [ $11.6bn
China, Hong Kong... I $11.3bn
Cambodia

Source: IEC GFT Dashboard, data from UN Comtrade
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9ﬁji$‘llﬁﬂlﬁi$‘l$f]
O iUﬁinUm

ugiuimimag:mugisigi2o2omwaniting AANARTE-19 MISIGMGFTIVAAEMmSay:iuigi

Tmunugiuig 9 2021-2022 mmlmmmn]ﬁ S1GMySATH-19 SHUNSHN 127 MSMNSHANIGH
§ 20224 Ui §Ls1m 2023 AYMMSSHUGMEUARN GFT UiuGgs 11 MSMNSHANIMIEIA @AG:

13% (fimusugl 2022 (mmns 5)4 MIMIAG:IS:MS
nwidgimavgwanifanngriiduuamouyaimivm mgrﬁiﬁmmsmﬁlsjm]ﬁwﬁﬁnﬁﬁpﬁ
nLnIU]SUt&ESJﬂI"WwnmJUlsamﬁmnHHunnnlﬂﬂﬁ° memiie1sHNig)[ENANANH SuAmirugy
HOMHEARIOMmMITYY2 mmLULumemls—nﬁnU Sm HOlUmSUNMENWMINA Ul
tsdntanmnsmmmm (B +15% 151 -10) FURAEST MmN 108 SumI[pUgSAMASI[U
Hmﬁﬁlsamymnmmwls 4 1818} 2024 misiiGm GF j

LnUmen 13.6 MSONSHANIMIYIA mmmmmsmﬁmuﬁ
gianuIURa 2 MSaNSHANI

sumuimitaa|gite iGN wERN

<

pa(d} DID

- Ze¢CGl 33 DI-

_|ZI
aQCm

J

a_-_—g v—\u

@ o

fUIUYA TfW GFT isiiamuanGapuaigsismisiiomumuuisiuagm mywsiusinnaiuaigs
insigjnisim) 2024 UNUATMSHUUSMIMNG:ARE 2023 (JuMNS 6)4

jumns 5: mMISIGM GFT JURIAYI 2018-2024
| -~ a

m $13.6bn
oo

$9.6bn

15
0

2018 2020 2022 2024

A\ J/

(U115 SSSLUTHASIUAFZISA SHIF17], IEC GFT Dashboard
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figu

jumn§ 6:  Ginnalsmisiicm GFT isigumisiicmasjuivasagmisiméianinna

-
100%
50%
8.2% 8.2% 6.5% 7.9% 8.4% 5.7% 6.4%
0%
2018 2019 2020 2021 2022 2023 2024
Footwear W Garments M Travel Goods

_

(U115 SSSLUGTHASILUAFZISA SHIF17], I1EC GFT Dashboard

nigHIeia vnmnidiv ms mami sEanHRigu 68 SiMANS AMSKNISIIGMANMUITS
NOARUGFTIURIAYM

muaufig 2019 ua ﬁjmjui—ﬂll—iin[S’ianSEﬁIS’ILGmnnﬂJﬁJLmUIﬁJ[U GFT jurungm S
AUVIEHIEIAESESSMT 5.2 MSMNSKANIHIYEIA r,[psmta 38% LsLannnmmmm ‘GFT U
wmngmmglzozm nnmnAiumyasiguiriensonadnils GFT uiAgm tRuiRdSulin 4
msansHNIMIBIa (U 28%) IS{mAGONUSIGMIGA GFT gkl 2024 4 $§NIsIGM GFT A
IHMIS)A U0 GFT IURIAYMANE12024 junIsuisiun(s (11 mSansHan) mamin (956 ANS
HOUI) HAlGA (858 (ISHEANI) GS (314 (sHONI) SUMENS (225 ANSHANI

Gig:fgl 2020 00 2024 MISGM GFT isimsrunigmitia Ssrunmnfjumsan[mgiHmAInAs
grilign 10% USIUUAUISURUS 6% SHG|RANHAIAN 4% ennuisiubsmsAinisicnc|avia
0.4% Uigms«



$5bn

$2K

(U118 SSSLUGTHASIUAFZISAWSHIZITIAER, IEC GFT Dashboard

jumng 8:  Sppisiicma
2

Footwear

united state ||| United State $572M
European Union $3,209M European Union _ $416M
Japan - $129M

Japan [ $919M
Canada [ 796M United Kingdom [l $88M

United Kingdom - $751M Canada - $84M

china ] s191m china [l $73M

ASEAN ] $155M South Korea [l $61M
Australia || $135M AsEAN [l sa5m

Mexico I $100M Mexico I $42M

South Korea I $94M Australia I $21M

Hong Kong | $60M UAE [J$15M
Taiwan | $47M Chile [| $13Mm
UAE | $45M India | $12M

India | $32M Taiwan I $12M

Turkey | $25M Turkey | $12M

Travel Goods

United State $1,408M

European Union - $189M

Canada l $75M
Japan I$62M
China || s50M
Mexico || $47M

Hong Kong I $33M
ASEAN | s25M

United Kingdom | $19M
Australia | $11M

South Korea ‘ $6M
Taiwan ‘ $5M

Panama ‘ $4M

UAE | $4M

Brazil | $3M

16




IUMN 9. UgRNUSIIGMGFTIVRIAYMMUSENI
[ Bl < -~ a

L4 [ ]
H Panama India

20%
e ©® Peru
Argentina @
® Chile
10% . Israel @ ° Australia
i Brazil
Colombia South Africa ezl °® . Korea, Republic of
Taiwan, Province of China
0% - — = — — = — — — — — — — — _ _ HongKong _ _&¥_ .-___ - =
ASEAN hina = ted Kingdom
-10%
0% 1% 10%1

@ Positive growth @ Negative growth
Note: A logarithmic scale is used for the x-axis. Size of the bubbles represent the trade value in the latest year

Share of partner in Cambodia’s total expfort (2024)

Partner’s growth in imports from Cambodia (2020 to 2024)

European Union

40% Size of bubble = value of Cambodia’s GFT exports to the market
.= $100 million
30% @ Turkey .
. Mexico

United State

00%

mni 11: mISiiGmMGFTIvRAgmisiaudRnIAnuGgs1o

Ginnaisigumisiiom

ninfis{ucipiisip:

misiiGmel 2024

GUGFTAAYM B RJUIURIAYE B) (Honimibia)
2020-2024 (%) 2024 (%)
UNIEHIETA 10.3% 38.6% 5,245
unmnfiv 10.0% 28.1% 3,814
nus 6.3% 8.2% 1,109
momin 7.1% 7.0% 956
GAANHAIFU 4.4% 6.3% 858
Gs 0.2% 2.3% 314
Mans 3.5% 1.7% 225
8nadn 35.9% 1.4% 188
HIRN 16.7% 1.2% 167
i 6.4% 1.2% 161

wan: IEC GFT Dashboard, §gSwinasiwamsawSHisAIAgam
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misiiom GFTiuasagmisimsunmniivisiiamsmoiuviguigisgivais: fiou(g pImsHimunw
1:6mtm189ﬁymsnm ENWMSNS (MEAIMUHSIM: msnmiﬁueessmuﬁ'ﬁ runiamin (EBA)
i:immsmimagunwaniamigaigiuisiifigin-19 inumsinsaniigjonanagi agimindime
SuuAudmininny AgoMAIEAIEAZISAIIN EBA guEl 2020 Atnw AmisIGmisimssnni
unM0AiuguE) 2024 smnUIRngHiMIVGEN 3.8 mgansgani4 mifmaisigl 2024 ms
iAsigiuuiguig)amu 27% 1s1g) 2024 1Gig)usug 20234

jumn 10: SQIMISIIGMGFT: SHRINIAMNGHTU

$3.21bn
$3.0bn 277
$2776n $2.74bn $2.67bn
$2.5bn $2.47bn
$2.13bn $2.23bn
$2.0bn
$1.5bn
$1.0bn
$0.5bn : p 0.3 : ! )
.19bn
.10bn$ .12bn .09bn .09bn .15bn .15bn
$0.0bn
2018 2019 2020 2021 2022 2023 2024
Footwear M Garments M Travel Goods

[uAn: IEC GFT Dashboard, §8SWAHASIWARNSAWSHITIAIAYE

mogsammuikigigeasifiumuivaiwumisiicm GFT JURIAYmMUIgmSHU
USMImAGANIWINUTISEIGRIMWIS: IHUSIRA[RIMSNNGINW{UIS UIHANMISIFI20244
ganigumisiicmisimsdnnifivaisnsgmalSSmSsWwoaNItINU3EIAgHEA MISIGM
ROOAKU GFT igimSUisuH/NmMmSIASIgHUNNAUnUANAGI2021  HWEHIMSNSIGUIUNR
UisaUIHAINM

jumn 11: SQImISIIGMGFTiSISHpIHIUR 1S9

1000M $988M Spain
$919M $642M
$808M
800M
a $736M $731M
° _$689M
g 600M /gM?M
‘_>“ $477M
% 400M $342M $306M
E France
|—
200M $301M $287M
$264M prerry $235M $257M
oM
2018 2019 2020 2021 2022 2023 2024
Year

[uan: IEC GFT Dashboard, §8SWiiHAS1WANSAWSHIAAIAGR
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mishicmeaig)atmaisimsumnmn
HIUMSIASIGHHMN 2.47 SN SH

AuEl 2023 {0 3.21 MSONSHANI
auE) 2024 fummiiAsigin 30%
4 181g) 2024 HpIRINSYRUNU
MISNGMEIE|AUMAIURIAYM
iimsunmaRiuAUISIHANM
moh vgm uuun SuAm

an

mISiGM GFT isimsaynmanijugigt 2024 msuinmiainisas
Sundanuigiinfl unwrig)atmaifsigi 30% ayaifial

InSIg]H 28% 10Im)UuSHE 20234

&9
Wi
s
In

MISICMREUARUIREI0AIISIMS
mmmnﬁi’umsmﬁsu.sijﬂﬁ 148 (NS
HONIARE) 2023 #0189 ANSHANI
gugl 2024 mmm—mnsw{]u 28%
4 Ls1m2024 gﬁy:mmsgm@nu
MISNGMEUARUIFHI0AITUR
Agmigims HJUnLULsmmSJw Amcd
meibh wafpm Sutuuulad

HﬁmLmt'JmH]numﬁ tryjAtiia

SISj1 14% Sunlannuigiindi

2022 (US$) 2023 (USS) 2024 (USS) 2(2)23‘;‘,{/:‘;
fuig)Atma 2,665,630,985  2,472,790,815  3,208,796,718 30%
frupAidy 488,994,870 365,866,498 416,341,011 14%
ROUARUIREI0N] 145,425,250 148,124,386 189,361,261 28%

[uan: §8Swiuaigi (2023, 2024) AHASIWAGISAWSHIZIAIAGET 1
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GonuIfRS v ISGNUMAARAYE) 1974 MSHUMIHSI[MS NIMUALN GSP ﬁJLt:l‘IU ROARUTEHN
msa??‘,sﬁﬁmﬁmmsmﬁq uHAIR SIHUSGUMSHAUIUNGS (BDCs) SﬁLUlQﬁJnm&Hnia Slrusg

msHAUINESAGHGURA (LDBDCs)4 ead: waUﬁJT.U]nUmn StﬁlmjnlﬁtﬂLnImSﬁﬁLGmﬂﬁl’.[}:ﬂtﬁ GSP
URRVIEMIBTIA mimaumuEdaguigini SamyvanamasisgumitimmisicmEdnsu
mummjumnamm—]smmmmwmﬂ nLLmaGSPJUﬁJﬁJm:umm:nasmimsusmu1ﬁﬁ@ 2020
ENWIRAIGINGEUSIUNMW/RI§YSAY) SUAJREIMINIY [JIUYA swdnmjmzum;mnmsémﬁ H1G:
msmnmnmmmmmuﬂumjmsﬂswswpxﬁgnmjatsjnﬂ I unRamAENw ngmALaUAAUE utn
LUtsmmlUmthjnumnﬁf]uUm uamis swujnnmaﬂ muis:islig)a §ppimisingimso

msmituyuginmintiglundnn EU ySrpinis«

2

°

al

u
W
()

e
agno

misiiom GFTIuAgmiIsimsuigmisinmsnfaunugingiiwinuisgiaguuals:4 181512023
mMISNUGM GFT IURAYMAUNSHURA 4.2 mSansxanimitiag 1sigl 2024 misiGm GFT isims
mm:ummé‘iﬁmsﬁsns‘jmm 5.2 mgansHIY InIgHIETasiamyAIGURGUNALS GFT 1UR)
ngmmaAN IHwnIgmsTnlingwnsmi 72% smisiicmurlauiFiininuingmeinnm
tmm 20244

juamn 12: SIMISIIGMGFT: Sipimitia
| = -~

$3.5bn

$3.23bn $3.26bn

$3.0bn

$2.63bn
$2.5bn $2.49bn

$2.0bn $1.99bn

$1.5bn

$1.0bn

$0.5bn

$0.0bn

2018 2019 2020 2021 2022 2023 2024

B Footwear B Garmens B Travel Goods

[uan: IEC GFT Dashboard, §$SWiHASIWADNSAWSHIMIAIAGR

misiismaig)admaisimsunig miiiomriakuigEindinsims
mwmmsmsmﬁn 2.6 MSANS UNIgHIBIAmSInSIg]ad 1.2 ms
HONIaRE 2023 {00 3.3 MSNs QSHANIARE) 2023 H#0U 1.4 MS
HOnigng 2024 lHummiiAsigu SHANIARE 2024 (Hummi
iwiia 24 mAiwe 1nSIg]H 18%

misiiom GFT juriagmisimsunigmisingig) 2024 msuymnmimifiuigiuimunugiuim
mAG:sipIwinm 2022-20234

2022 (USS) 2023 (US$) 2024 (US$) 2322‘:},’/3
ruIg)atma 3,234,475,829  2,630,070,834  3,264,760,497 24%
tryjaiiy 570,528,909 408,258,285 572,216,606 40%
ROUARMUIERIONS 1,371,347,307  1,196,948,599  1,408,116,466 18%

[uan: §gSWivGigi (2023, 2024) AHASIWATISAWSHIFIAIAYETY
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Ug‘uﬁﬁmmsmnmmmmﬁi‘u(Brexit)GL anudigrumsuidauigrgim:ng(GSP)yiurgsiim
mesmufigs 1 fewan §I20214 nmnLLGswmjwsaesmummmmnmu mwmsasmi}ﬂﬁ
nounwigiaimegs3 (Rugnnuisunfig)SAogoRugnnuiRigh Supudangish)e uIUYA
19)a ‘T.Lkﬂt&mﬂﬁﬁﬁt:iﬁJLmﬂiLUlgmﬁnﬁHﬁigjé(DCTS) megumnriteisiiygs 19 iedgs § 2023
l"1wﬁSﬁJGSP]UﬁJGLﬁﬁnHmnﬁjllﬂUJnSJi[S AMAIUMAALAYIRUMGHSIgMSU[HUMIS)
iomfingmy

MISIGM GFT zumnemmﬂssmﬁmﬁmnmmsmnﬁ ohg) 2020 mywinmigigaisifinagna
Aik-19 meﬁzmmmasmsmsw{jmmumn[;anusmﬁ Gdnaapaisiisd 1811 2023 MISIGM
GFT Jumnamm—1scLﬁﬁmHmnﬁJmSﬁﬁmLmnlmnmm uGgs 633 msEnIMIEiA fHums

IASISMEN 751 AnsHANIANGE] 2024 9

1Umn 13: SIMISIIGMGFT: SHpisfigR
| — <= - o~

$1.0bn

$0.80bn $0.78bn $0.75bn

$0.75bn

$0.65bn $0.63bn
$0.57bn

$0.50bn

$0.25bn

$0.0bn

2018 2019 2020 2021 2022 2023 2024

M Footwear B Garmens B Travel Goods

[uan: IEC GFT Dashboard, §8SWHASIWATISAWSHITIAIAGA

mishismeuig)admagimsoann miiomEaRUIFRInAIsImS
Hmnmmsﬁmsjwﬁ 633 NS GAANHAIFAUMSIASIGHA 12 s
gugl 2023 HU 751 NSHANIGH HONIaHE 2023 ©U 19 ANSHANI
§1 2024 {HUIRSISiH 19% oup1 2024 TcummilAsigiu 60%

mislicmauig)aoma § Sut iymidmuagmisimSoanadigugig 2024 msunmimiag:

v

°

° =1

mmswmunamaﬁésm:gu 2022-2023 mywuanismigms eoniiurlanifiindiu

=4

W

°

MIIASIFHEN 60% TUF) 20234

2022 (US$) 2023 (USS) 2024 (US$) zﬁgg‘:},’/:i
fUig)AtmA 691,668,802 633,044,528 751,432,518 19%
tryjaifiy 89,718,139 71,041,084 87,923,361 24%
ROUARMUIERIONS 10,178,825 11,955,533 19,118,113 60%

o o

wan: §gSwiuaig (2023, 2024) AHASIWADNISAWSHIFIAIA g .
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juisaunis

oo

Ayl WHSIA: E’ISGSPIUﬁJLUISﬁJﬁUS lwanImSHSInmEEUﬁNUﬁnﬁm'IQﬂ lU]tUUGUJSES‘ME’h‘:ﬁ sSin

=1 1 d

J

MSFAUMIHSIAS nSumleuSﬁLUISNnﬂﬁHnIQJSUSS 128 4 ((Grufits: ayminumigaywisma
AmsGNgIuIGAGNEIRMAmniEfIuEAgg g WHANS-KUS (AJCEP) 841 RCEP IR
UgMNSGUMSTHNIHSIANUINUMISIGMIAAYRISIMSUISURUSH

MISIUGMEUARN GFT JUMnHmm—lsLUlsmmusmsmnG USGnt&nSJtﬁm 2018-2021 gSin(
lt&U[SJtﬁImuﬂJ 918 ansinNIisig 20234 1811 2024 MISHUGMEUGAKU GFT :Uﬁjnamm—ls
UISEURUSTSIASIGIANM 11 MSANSH I

jumn 14: SImiSiIGMGFT: SHpinGs

Ve
$1.0bn $0.92bn

50795 $0.84bn
$0.75bn <" $0.74bn $0.75bn $0.79bn $0.75bn

$0.50bn

$0.25bn

$0.0bn
2018 2019 2020 2021 2022 2023 2024

B Footwear B Garmens Travel Goods

-

[uan: IEC GFT Dashboard, §8SWIHASIWATISAWSHITIAIAGE

misiiomaigladmaisims{uisa miiicmriakuigaindingims
nUsSmsInSISf 747 AnsHANIaN isfuRUSmSIASIgHA 60 s
§) 2023 {00 919 ANSHANIARE) HONIgRE 2023 K00 62 ANSHANI
2024 IRummInsigi 23% aNE) 2024 INUAIASIEH 3%

migiiom GFT iglmsuisrunyspig 2024 msummnmmmegmmmaya UMy wEsm;
lnSlSJt& 23% MUAIGATMA 16% mnUingaiEn 81 3% unukdasuigiinindigusn
g1 20234

2022 (US$) 2023 (US$) 2024 (US$) 2(2)22‘;},’/:‘)'
fuig)AlmaA 793,895,717 747,409,789 918,531,659 23%
tryjAtiii 109,616,296 110,518,888 128,735,601 16%
ROUARUIERIONS 52,469,108 60,260,259 61,873,763 3%

[an: §gSWuGigH (2023, 2024) AHASIWAFTISAWSHIFIAIAYEY
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HSI[M: smmjumLUlsmﬁMﬁ(GPT)LuanImSHsmm ARYMANE) 1974 MSHUH|MUSWNS
sﬁﬁ NgRUEIUHASGURUTHUMUISuANURATZSY UGUIgA MARN NUGITAGNEIF)RMAALAY

AGUSIMYWMAMEN JUMYW{UIs e RAM RN SIRig)anulEid

0
i
n

n

e LC:E

mISIGMm GFT wmnsmm1SLU19m1mn“msnmstn[pﬁﬁanss 1.05 MNSANSHANIgHE)
2022 YSINUMAGEA[AEA[TAYSTE 19 Tt 638 774 ansganiisigl 20234 1s1g) 2024 misiiom
JUﬁjngmlﬂ_ISLULSﬁJ_lmn“’WUlSEnSES_jﬁigﬁlSjﬁum 955 U1SHNI4

jumn 15: SQIMISIIGMGFT: Sipimamin

$1.0bn

$0.88bn $0.80bn

$0.67bn $0.78bn
$0.75bn $0.73bn

$0.65bn $0.64bn

$0.50bn

$0.25bn

$0.0bn
2018 2019 2020 2021 2022 2023 2024

W Footwear B Garmens B Travel Goods

[uan: IEC GFT Dashboard, §8SWHASIWATISAWSHITIAIAGE

ﬁjmmmmmlnumansLmsm mIiicmEakuiGEindinsims
maminmsinsigiui 639 ans UISEUMOMMNMSINSIgMUSGH 61
HONigugl 2023 w0 796 (s msmngwg‘] 2023 # 75 (NS
HONIANE) 2024 1RSI 25% '

l81m2024 —nmmmmw]numn Suiry

ayjniiiuRAgmisimsuisumamnmsmayisimegimi
insigin gwinimagiiumsugaidmay

uEl 2022-2023 2aN:iHUAISIGMENARU (§Ei0d]

=4

UgtnSlSJﬁUlgUtsjm
2024vs.
2022 (US$) 2023 (US$) 2024 (US$) 5053 (o0
tg)noman 880,735,827 639,055,532 796,135,954 25%
Gl 109,768,941 73,590,025 84,344,860 15%
ROARMUIGHINA] 60,446,570 60,861,666 75,306,718 24%

[wan: $§gSwiuGigi (2023, 2024) IHASIWAFTISAWSHITIAIAGETY
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1581 levAn §120224
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Source: IMF (2024). World Economic Outlook, October 2024 update
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Malaysia
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Philippines
. Country : Cambodia
2% . Cambodia GDP per Capita : $2.7k
. Myanmar Yearly min wages: $2.4k
0%
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AN [MANIQUHYJUINA[ARSMIANT S8UaN:UamuigIis; GDP auusaienall IMF (2024); Countrye-
conomy.com.
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) mSnLHnemijmsm‘mnﬁmnwLmnmjumLmuusmjmn(GDP) SumanyuHyjUIISigH
Wwisrumansiggig)a jumng 20) isuumnmian: mmsnswwmsmammmmmmmﬁJLmU
NUAYY §1GS Lmnrwmnugu:mmSnLHnemumjusmmsmm&msjn<1 IIMUNEAMATNW 6ty
mmnHLnSLSJﬁn“wnmmmmmmm CMT numu[mmznﬁnmnmummum memmmLmnmum
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ﬁnsmnﬁﬁmmwGFTmnemmSﬁJIQJﬁG°ﬁmH9Jﬁm2018 2024 mmmSSannﬁnUUss 3.4
msnnmnmmwmnmmmtmss%m Infwmaikienstgs 55% ismiISILNAGFT [nSlSJt&
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! Care should be taken in comparing the minimum wage of a sector (such as GFT in Cambodia) to the average GDP per capita
of a country across all sectors. The GFT sector is a major source of foreign exchange revenue for Cambodia, and the GFT sector
is a more tradeable sector than most other sectors of an economy, such that the wages are likely to be higher than (less tradable
sectors) of an economy. Nevertheless, the comparison of the minimum wage across ASEAN countries, comparative to national
GDP per capita, appears relatively higher in Cambodia.
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(%: average 1980 1990 2000 2010 2019 2020 Projection
ELLUE]]
growth rate) -90 -2000 -10 -22 -21 2022-25 2025-30 2030-35 2022-35
GDP growth 2613 4.2 6.2 7.7 4.8 E 5.1 0.2 3.5 3.6 E 515 6.0 6.0 519
Labor input i i

-0.2 4.0 6.1 4.6 40 '+ 31 -11 4.0 1.3 + 15 2.0 2.0 19
growth . .
labor quality i .

0.4 0.8 1.6 09 16 | 04 -1.6 17 -0.28 0 2.2 2.0 21 2.1
growth ! .
Hours worked , ,

-0.7 3.2 45 3.6 24 1 27 0.5 2.3 14 + -07 0.0 -0.1 -0.2
growth ! !
college labor 39 76 80 140 72 ' 72 03 38 14 ' 21 3.3 41 33
input growth i i
non-college E E
labor input -0.3 37 6.0 4.1 38 . 28 -1.2 4.0 12 14 1.8 1.8 17
growth . .
ICT capital | 0
. -23.4 -1.4 22.6 16.0 164 ' 79 -1.4 -4.6 40 ! 144 9.7 13.3 121
input growth ' |
Non-ICT ! !
capital input 2.4 0.4 4.5 8.8 70 . 69 7.2 6.4 60 | 6.2 69 7.2 69
growth ! !
Per-worker E E
labor ; i

L =517 09 2.3 4.4 27 . 3.2 17 17 22 .« b3 5.4 5.8 515

productivity i i
growth ' |
Capital E E
productivity --0.1 0.0 -4.1 -8.7 <70 1 -69 -71 -6.3 -59 | -08 -1.0 -1.3 -1.0
growth ! !
TFP growth -74 25 1.0 0.8 -0.6 E 0.3 -2.5 =11 0.3 E 19 1.8 17 1.8

[uan: APO Productivity Databook 2024
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Trunks, suitcases, vanity cases, executive GSP General

4202 . 4% , 7%
cases, travelling bags, etc preference tariff
Articles of apparel and clothing accessories, . General

61 . MEN duties 14% , 15%
knitted or crocheted tarift
Articles of apparel and clothing accesOsories, . General

62 MEN duties 11% , 15%
not knitted or crocheted tariff
Other made-up textile articles; sets; worn ) General

63 MFN duties 8% . 7%
clothing and worn textile articles; rags tariff
Footwear, gaiters and the like; parts of such . General

64 MEN duties 12% . 12%
articles tariff

[uan: ITC Market Access Map (2025)
AU Average duty rate for the 2 digits classification covering all materials
JUMN 24: UANSIGUANNIGSSTIOR[NU HS 61-64 (ﬁjiﬁjﬁﬁmﬁ§ﬁiﬁj.jﬁiﬁﬁ)w[y‘lﬁ
| [} U 1 o~
MitinniE12024

China

Viet Nam
India
Bangladesh
Indonesia
Cambodia
Mexico
Italy

Pakistan

Honduras

US$ Billions
0 10 20 304 0

[uan: IEC based on ITC Trademap (2025).
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imwminiaguidiwmakimig)adma ijaifia Sundanmi§iinfiiagm (GFT)

2URIESS 12 GONGRI21SYAMIAKIY

MIGWAURYRAMIRYRIUA TAFTAC auSinmuinicpmuiieds) §) 2025 upnmimnigningiag
auinfw GFT idmiwdmmjeruinuainisisiafwis: Sgmigdanysiunmwugyjg Sumi
ANSIVAINAT VR UTRS Wiss

milgwavfimingavanfninisguiaiw

Ve

What is your overrall sentiment for the growth of Cambodia’s
garment sector from 2025-20307

Nagative Positive

A\

UPIE URIEMAISAIIGWAUY GSSISMIIGWaU = 219 [uans Asngignini TAFTAC (2025)4
miljwaudmigavnAiamadanusiunmw

IS WESTERN “DE-RISKING” FROM CHINA AFFECTING
YOUR BUSINESS? ARE YOU SEEING ORDERS BEING
SHIFTED TO CAMBODIA?

| don’t know
Yes,many 9%
29%

No, | see no
impact 14%

Yes, but only
moderatily 48%
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HAS THE POLITICAL INSTABILITY IN BANGLADESH
AFFECTED YOUR BESINESS? ARE YOU SEEING ORDERS
BEING SHIFTED TO CAMBODIA BECAUSE OF THIS?

Yes,many
10%

| don’t know
9%

Yes, but only
moderatily 19%

No, | see no
impact 62%

HAS THE POLITICAL INSTABILITY IN MYANMA
AFFECTED YOUR BESINESS? ARE YOU SEEING
ORDERS BEING SHIFTED TO CAMBODIA BECAUSE
OF THIS?

Yes,many
10%

| don’t know
9%

Yes, but only
moderatily 24%

No, | see no
impact 57%

- J
WP GSISMIIGAU = 2149 [Uans Easngigaind TAFTAC (2025)9
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o oo

MIJWaUdmMIngasaAAAIAISIURIINATU

Overrall, how do you feel the tariff policies of Donald Trump

will impact business in Cambodia?

Nagative Positive
4
N
/YU GSSISANIGWAU = 219 [Uans HASngigaind TAFTAC (2025)9
MIFWAUAMIYABAANMIASIURIINATU
What support do you need the most from the goverment?
7
6
5
0
o a4
c
o
2 3
2
S 2
o
z 1
. N
Availability of Clarification of Ease of customs Establishment Simplification of Transparency of
information some existing procedures of new laws and bureacratic processes/fees
regulations procedures

P GSSISAMIIGWAU = 214 [Uans HASnSIFAINT TAFTAC (2025)4
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What is the main ISSUE that your
company encounters when doing
business in Cambodia? (Ranking)

Difficult Government policies on Renewable Energy adoption
N, .51
Price/Delivery/Materials availability/Commercial reasons
I s.02

Lack of Legal Frameworks
e a4

Scarce Sustainability policy implementation by vendors
I .13

Logistic trouble and cost related

I 2

Others

[ 062

| do not have any issue!

[ o.49

EDE

-Ggsunin
-Gsms[uUSEARMSAUB|UUNHNU

ROMAMUGHIMW; IMUSIUNMWA§YSA)
HEIMAES[RINSHSIAISY MSINFHIGCNYS

AN IUUNAASNY

ISR RJLiG

=) )

glUknAaRNvUIaANS

fgﬁmﬁmu msmﬁts‘jﬁﬁﬁéwnanﬁsmmis EBM isrummafigHiuuoiisingm Sugimsifwautinw
AGSS

Which ENVIRONMENTAL RISK is, is your
opition, the major one associated with
doing business in Cambodia?(Ranking)

Solid Waste Disposal and Management Rick(illegal
dumping, non-recyling materials, etc.

I s
Reliance on Forest Wood for Energy generation (boiler)
413

Water Pollution(illegal discharge, water wastage,
no ETP, etc.)

4.00

Air Pollution from Waste Burnning Rish(brick kilns
textile waste burnning in boiler, etc.)

e e

Hazardous Chemical Management Risk
(lack of protocols, sop, safety, etc.)

3.78
Climate Change impact(heat Stress, flooding, etc.)
3.16

| do not have any issue!

[ o4

Others

0.22

{HELE
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What about, in your opinion, the In your opinnion, has the Bangladesh
ORDER’S TREND allocation of your Crisis still affecting order planning and
company for Cambodia for 20257 the Cambodia orders allocation?

. Yes, order will probably go up for Cambodia. 49% . Yes, definitely, some orders still shifting from
Bangladesh to Cambodia. 24%

. Orders will likely be stable for Cambodia. 49% . Yes, but we did not shifted orders from Bangladesh
to Cambodia. 46%

No, order will go down for Cambodia in 2025. 2% No, nothing changed. 30%
Is the de-risking from China
inui i ? . o ere

continuing in 2025_- . Which are your top priorities for 2025?

Are order being shifted to Cambodia

or not, in gour opinion? Responsible Sourcing

Ky
Textile Waste & General Waste
I /59

GHG Reduction, De-carbonization, Co2 footprint reduction

A—— 459
Renewable Energy and solar panels

I 254
Energy efficiency
I 3

Susstainable Materials

I 4.03

Avoid Deforestation

I ses

HIGG Scoring
- - . I .0
. Yes, | think is continuing and order are shifted to
Cambodia. 57% Water consumption/Air Pollution
. Yes, but moderately, only few orders are landingin I 2
Cambodia. 35% Others
No, we already shifted everything, and no additional N o.62
order are coming to Cambodia. 8%
ELE

- SnIfiuiiruAgnins
ann:msiaUaa[UIiREmMRYS
- [MAMYUINSIS]H
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Could you please rate Cambodia
Garment, Footwear, Accessories
and Travel Goods sector in
SUSTAINABILITY(enviromental and
social), in your opinion?

1= Low Standard / 5= hight standdard

43%
30%
22%
5%
0%
1 2

Could you please rate Cambodia
Garment, Footwear, Accessories
and Travel Goods sector in
COMPETITIVITY(price, product
availability, treatments, etc),

in your opinion?

1= Low Standard / 5= hight standdard

sewEE  59%

24%

[o)
3% O% -

1 2 3 4 5

Could you please rate Vietnam
Garment, Footwear, Accessories
and Travel Goods sector in
SUSTAINABILITY(enviromental and
social), in your opinion?

1= Low Standard / 5= hight standdard
Score: 3.9
46%
32%

22%

0% 0%

1 2 3 4 5

Could you please rate Vietnam
Garment, Footwear, Accessories
and Travel Goods sector in
COMPETITIVITY(price, product
availability, treatments, etc),

in your opinion?

1= Low Standard / 5= hight standdard

38% 38%

22%

3%
ey 0%
1 2 3 4 5

Could you please rate Bangladesh
Garment, Footwear, Accessories
and Travel Goods sector in
SUSTAINABILITY(enviromental and
social), in your opinion?

1= Low Standard / 5= hight standdard

Score: 2.8
57%

19%
14%

8% . 8%
1 2

Could you please rate Bangladesh
Garment, Footwear, Accessories
and Travel Goods sector in
COMPETITIVITY(price, product
availability, treatments, etc),

in your opinion?

1= Low Standard / 5= hight standdard

43%
32%

19%
3% 3%
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Could you please rate Cambodia
Garment, Footwear, Accessories
and Travel Goods sector in
PERFORMANCE(leadtime,quality),
in your opinion?

1= Low Standard / 5= hight standdard

[Scoreisd  62%

33%

3% 5%
0% W ]

1 2 3 4 5

Could you please rate Cambodia
Garment, Footwear, Accessories

and Travel Goods sector in
STRUCTURE(vertical integration,design
service, organization, merchandising), in
your opinion?

1= Low Standard / 5= hight standdard

35%

27%
2 3 4

1%

1

8%

5

Could you please rate Vietnam
Garment, Footwear, Accessories
and Travel Goods sector in
PERFORMANCE(leadtime,quality),
in your opinion?

1= Low Standard / 5= hight standdard

49%

30%
22%

0%

1 2 3 4 5

0%

Could you please rate Vietnam
Garment, Footwear, Accessories

and Travel Goods sector in
STRUCTURE(vertical integration,design
service, organization, merchandising), in
your opinion?

1= Low Standard / 5= hight standdard

1%
38%

22%

0% 0%
1 2 3 4 5

44

Could you please rate Bangladesh
Garment, Footwear, Accessories
and Travel Goods sector in
PERFORMANCE(leadtime,quality),
in your opinion?

1= Low Standard / 5= hight standdard

Score: 3.2
59%

22%

3 4

8%

5

5% 5%

H B
1 2

Could you please rate Bangladesh
Garment, Footwear, Accessories

and Travel Goods sector in
STRUCTURE(vertical integration,design
service, organization, merchandising), in
your opinion?

1= Low Standard / 5= hight standdard

49%
Score: 3.3 43%
5%
0,
m 0%
1 2 3 4 5
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